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Agenda

• Effective event promo on 
social media.

• Social assets created for YOU.

• Website & email resources

• Employee advocacy on social.

• Next steps.



Follow 
through 
Cement new 
relationships

Event 
execution
Get noticed and 

be heard

Pre-
promotion
Create follower 

FOMO

How to ensure 
effective event 
coverage on social 
media?
Proven success formula

Employee 
advocacy
Activate built-in 

brand 
ambassadors



Before your 
local event

Choose 
your channels 

Set goals

Schedule 
content

Select 1-2 primary channels
Make your selections based on 
content your plan to share.

Define measurable KPIs
Don’t try to do it all – do a few things 
well.

Align your posts with 
important deadlines
Build hype be revealing details over 
time.

PRE-PROMOTION



We’ve created content 
you can share on your 
social channels to 
promote your local event.

AVAILABLE TO YOU NOW

Resources

https://kasasa.sharepoint.com/:f:/s/BestDayEver/Eqt1v47mIzpEmRs7vHcGOtsBviF7xLaCAXuOnuOKdG0sQQ?e=lnZfxx


Customized video content
for your organic or paid 
social campaigns

AVAILABLE TO YOU NOW



Source: Kasasa Analytics 2021

Website 
implementation
support

AVAILABLE TO YOU NOW



Email promotion support

AVAILABLE TO YOU NOW



During your 
local event

Ask attendees
to post

Engage your
followers and 
their content

Collect content 
for future 
campaigns

Give stuff away
This endears people to your brand 
and makes it easier for them to post.

Like, comment, and reshare 
posts from your followers
Consider live-streaming for those 
who can’t attend in person.

Look for authentic moments 
of human connection.
Grab photos, testimonials, and more 
to use in future posts, emails, blogs, 
etc.

Event execution

And engage those employee advocates! 



Activating 
employees to 
be brand 
storytellers

Your employees are your brand.
Create a positive and engaged workplace surrounding 
this event

Extend your organic reach by 200%.
Keep your team in the loop and provide inspiration

Trust is the ultimate currency and 
people trust people more than brands.
Allow people to be authentically themselves with 
guardrails.



After your 
local event

Respond and 
reshare

Create lasting
connections

Measure and 
report

Review #Hashtag content
Comment and reshare anything posted 
by others. Create highlights and 
albums to immortalize your event.

New followers?
Be sure to DM them, thanking them 
for following. This willl strengthen 
your relationship (and the algo likes 
it!)

Review your KPIs
Celebrate your wins! Write an after-
action report to refer to next time.

Post-event follow up



Important deadlines

1. Submit location & PR form – Oct. 6
2. Submit cape & card order – Oct. 6
3. Review your PR guide – Oct. 6 & before next 

session



© 2023 Kasasa, Ltd. All Rights Reserved. Not For Distribution.

QUESTIONS?  Email us at brand@kasasa.com
Recording will be available ASAP at 
kasasa.com/best-day-ever-implementation

Next up: 
Session 3 - October 17 at 1 PM CT
Topic: Maximizing Success and Publicity of Your Event

mailto:brand@kasasa.com

